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Participation in Competitions, Events and Commercial Promotions
Notice:  This resource is intended to assist schools in devising their own procedures on participation in Competitions, Events and Commercial Promotions. While every effort has been made to ensure the accuracy of the information provided, schools are advised to consult up to date circulars, recent legislation or guidelines from relevant agencies if they have specific queries regarding this topic.

Background: 

· The following is the position of the Department of Education and Science in relation to the promotion of commercial products in schools:

Three official Circulars (i.e. Circulars 23/84, 7/87 and 38/91) have issued from the Department of Education and Science to school authorities concerning the promotion and marketing of commercial products through schools.  The Circulars noted the Minister’s concern at the pressure on schools from time to time to become involved in the marketing and promotion of commercial products.

Private companies are free to promote their business in accordance with acceptable marketing practices.  There are also accepted marketing standards, such as compliance with advertising regulations which guide, inform and control the relationship between the vendor and the potential customers.  The Department recognises the sensitivities attached to the issue of promotion initiatives linking schools, pupils and parents to commercial activity.  However, it would be inappropriate to prohibit marketing or sponsorship initiatives, provided that such schemes do not place undue pressure on parents in terms of requiring additional expenditure, that children are protected from engagement in inappropriate promotional activity and that the schemes are linked to desirable projects serving national educational initiatives.

School authorities are required to ensure, as is outlined in the circulars referred to above, that pressure is not placed on parents to purchase or engage in activities in respect of particular commercial products.  In this context, Circular 38/91 specifically requests school authorities, following consultation with staff, to formulate agreed school policies in relation to commercial promotions.  Such policies can assist school authorities to act prudently in taking steps to ensure that certain commercial products are not promoted and marketed through their schools.

· The Minister requests school authorities to consider carefully the implications of allowing any situation to develop which would result in parents being put under undue pressure to purchase a particular commercial product. The minister is confident that school authorities will respond and will take whatever steps may be necessary to eliminate any such undesirable practice where it may occur. (Management Board Members’ Handbook, CPSMA, 2007)
· Fund-raising initiatives that emanate from commercial activities, aimed at boosting the market share of the companies involved or increasing sales, do not have the development of the school or its pupils as their central aim and should be given careful consideration before being adopted. They may or may not fit with the aims of the school and may be exploitative of the enthusiasm of the children. (Primary Education Management Manual, Thompson Round Hall, 2.16)

· See also p.14, IPPN Newsletter, Issue 21, June 2004.

Questions the school may need to address:

· Is the event/competition in harmony with the ethos of the school? e.g. Will pupils be inhibited from participation due to ability levels, gender, financial considerations etc. or will it be equally available to all?
· Is participation in line with identified school priorities at any given time?
· Has the Board of Management sanctioned participation? 
· Does participation cause undue pressure for parents/relatives e.g. purchasing of particular branded products, collection of tokens, … Have parents’ views been sought and factored into overall decisions?
· Are there identifiable ways in which the event/competition/promotion can support aspects of the curriculum? e.g. Environmental Awareness and Care, Music - performing/song singing…

· Does participation enhance the school’s links with the local community?
· If there is a charitable objective involved, should this be a consideration? Who checks the bona fides of the sponsoring group? e.g. what proportion of the proceeds actually goes to the charitable cause?

· Are the benefits to the pupils/the school in proportion to the commercial benefit of the promoters? 
· What amount of teaching/learning time is required for any given project? 
· Should the number of events/competitions be regulated over the course of the school year to avoid deflecting attention from the curriculum?
· Who decides how many and which competitions/events/promotions are taken on?
· Is an element of choice available for pupils? For individual teachers? For parents? Has each been consulted in advance of decision on participation?
· What are the consequences for timetabling, supervision etc. if a number of pupils/teachers do not choose to participate?
· Can a set of criteria be agreed to enable decisions to be reached efficiently?
· Can events be clearly scheduled on the school calendar so that people have adequate notice and the cumulative impact on time can be assessed?
· Are there any implications for insurance, supervision and parental consent if participation in a competition/event involves taking groups of children off the school premises? Who ensures that all of these are in place for each off-site event?

· Other…

After considering the questions above, can the school record a brief statement of practice in relation to engagement in competitions, events and promotions that will set out the whole school approach?

Who has responsibility for communicating this to all relevant parties? Does the same person/people monitor the implementation of the decisions?
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